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● Green Claim Background and Perspectives
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● How to avoid regulatory challenges





The Importance of Green Claims

● Green Claims are everywhere - The percentage of 

new products that incorporate and communicate
sustainability benefits have increased every year,
from 28% in 2017 to 48% in 2021¹.

● Green Claims are driving growth - sustainably - 

marketed products grew 2.7x faster and enjoyed a price 
premium between +28%-39% versus conventionally-
marketed products in the period of 2014-2022¹.

● Green Claims are under scrutiny - The ICPEN has 

conducted in 2021 its first global review of websites 

focused on greenwashing and concluded that 42% of 

green claims online were exaggerated, false or 

deceptive².



Packaging & Product
HOW DO GREEN CLAIM REGULATIONS APPLY TO A PRODUCT, ITS PACKAGING, AND 
DISPOSAL

PRODUCT

The environmental and social impact of the ingredients in this product 
are better than 85% of products rated by HowGood.



2021 | United Kingdom
The Competition and Markets Authority 

launches the Green Claims Code.

 

2022 | France
France approves its Climate and Resilience 

Law, which regulates the use and 

substantiation of “carbon neutral” claims.

 

2023 | United States of America
Federal Trade Commission Extends Public 

Comment Period on Potential Updates to its 

Green Guides for the Use of Environmental 

Marketing Claims

 
2024 | European Union
The European Commission first proposed the 

Green Claim Directive in March 2022. A 

landmark legislation package for anyone 

working in or interested in corporate 

sustainability, the Directive has been created in 

a bid to end greenwashing. MEPs voted 

overwhelmingly in favour of passing the 

directive in January 2024

A Brief History of Green Claims Regulation



Sustainability or “Green” Claims 
CAPTURE CONSUMER DEMAND FOR MORE SUSTAINABLE PRODUCTS

Your products can 
become a powerful 
driver to grow margins 
and customer loyalty

Climate Friendly

Clean Label Fair Labor Low Synthetic Inputs

Water Smart

SUSTAINABILITY 
ATTRIBUTES

SUSTAINABILITY 
RATINGS

IMPACT 
LABELS

Carbon
Footprint 

Minimally Processed

COMPARATIVE 
CLAIMSOur private label ice cream’s 

carbon footprint is 2x lower 
than other ice creams.

Our private label ice cream 
uses 92% less water than 
other ice creams.

Blue Water 
Footprint 



Measuring Sustainability Claims
IMMEDIATELY SEE WHICH ATTRIBUTES YOUR PRODUCTS ACHIEVE

HowGood 

Rating

IMPACT LABELS

SUSTAINABILITY 
ATTRIBUTES

SUSTAINABILITY 
RATING



Sustainability Claims for Consumer Packaged Goods
COMMUNICATE THE SUSTAINABILITY OF YOUR PRODUCTS IN AN EASY-TO-DIGEST WAY

ATTRIBUTE
S

IMPACT 
LABELS



Sustainability Claims for Consumer Packaged Goods
COMMUNICATE THE SUSTAINABILITY OF YOUR PRODUCTS IN AN EASY-TO-DIGEST WAY



Sustainability Claims for E-commerce
EMPOWER SHOPPERS TO MAKE PURCHASING DECISIONS THAT ARE ALIGNED WITH THEIR 
VALUES  

The environmental and social impact of the ingredients in this product 
are better than 85% of products rated by HowGood.



Drive sales growth and shopper loyalty by labeling products 
on-shelf
FACILITATE HIGHER IMPACT PURCHASES BY HELPING SHOPPERS MAKE SENSE OF THE NOISE 



Sustainability Claims
CUSTOMER SUCCESS STORY

THE OBJECTIVE:

Major global retailer was interested in assessing the sustainability of 400k products on-
shelf and highlighting best-performing products to boost online and in-store sales.

THE SOLUTION:

HowGood worked with the retailer to rate all products across 8 key environmental and 
social impact metrics. After conducting a trial in one of their banners, the retailer labeled 
all products with HowGood ratings on their e-commerce site and across 6000 stores 
globally.

Product Sustainability Ratings drive online 
and in-store sales for major retailer

PROPERTY OF HOWGOOD, INC.

+234%
Average sales lift for 

products that rated “best” 
across one banner

+$624k
Average increase in sales of 
“best” rated products in 1 

day across one banner



Average sales increase for products achieving each rating during HowGood trials

+234%

+6%

+1%

+17%

Sustainability Claims: HowGood Ratings @ Major 
Retailer 
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