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Source: S P I NS Satori. Beauty Sales by Department. Excludes Private Label. 52 
weeks ending 1.28.2024. Total US- Natural Channel and MULO powered by IRI.
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Source: S P I NS Product Intelligence
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Source: S P I NS Satori. Beauty Landscape $ % Change vs. YA by Positioning Group. Excludes Private Label. Positioning Groups
defined by S P I NS Product Intelligence. 52 weeks ending 1.28.2024. Total US- Natural Channel and MULO powered by IRI.
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Source: S P I NS Satori. Beauty Industry $ % Change Current Year and Year Ago by Positioning Group. Positioning Groups defined by SPINS 
Product Intelligence. Excludes Private Label. 52 weeks ending 1.28.2024. Total US- Natural Channel and MULO powered by IRI.



Source: S P I NS Satori. Beauty Industry 3-Year Dollar Sales by Positioning Group. Positioning Groups defined by S P INS Product Intelligence.
Excludes Private Label. 52 weeks ending 1.28.2024 vs. Latest 2 Years. Total US- Natural Channel and MULO powered by IRI.
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Source: S P I NS Satori. Beauty Industry Dollar Sales Share and Contribution to Growth by Positioning Group. Positioning Groups defined by S P I NS Product
Intelligence. Excludes Private Label. 52 weeks ending 1.28.2024 vs. Latest 2 Years. Total US- Natural Channel and MULO powered by IRI.
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M E N TA L I T Y S H I F T S

What to Watch For:

• Protecting the Body’s Biome

• Addressing Root Problems

• Activating Mother Earth

• Continued Acid Incorporation

>$100MM revenue 
of Natural Beauty 

products with 
Retinol

+ 2 8 %
growth rate of 
Body Moisturizers 
with Bee Propolis

Source: SPINS Satori. Body Moisturizers with Ingredient (Y)- Bee Propolis. Absolute $ Growth of Hair Care Product Types.
Revenue of Natural Beauty Products with Ingredient Retinol- (Y). Growth Rate of Natural Positioned Oral Care Products with

Xylitol (Y) vs. Total Oral Care. 52 weeks ending 1.28.2024. Total US- Natural Channel and MULO powered by IRI.

Scalp Treatments
#3 Growth Driver

products in Hair Care

3X Faster 
Growth of 
Oral Care 

with Xylitol



M E N TA L I T Y S H I F T S

What to Watch For:

• American Ingredient Unrest to Uproar

• French Pharmacy & Ancient Beauty

• Sustained Desire for Suncare
LaRoche Posay #7th 

growth driving brand 
across Beauty

+ 1 9 % Growth of 
Natural Beauty 

Products Labeled 
Paraben Free

Source: SPINS Satori. Absolute Brand $ Growth across Beauty Industry. Labeled Paraben Free growth $ % Change across
Naturally Positioned Beauty Products. 52 weeks ending 1.28.2024. Total US- Natural Channel and MULO powered by IRI.



M E N TA L I T Y S H I F T S

What to Watch For:

• Mitigating Microplastics

• Certification Seeking

• Minimal Earth Impact

Source: SPINS Satori. Labeled Coral Reef Safe across Suncare Products.. 52 weeks ending 1.28.2024. $ % Change CY vs. YA across Labeled Or
70% - 100%. Dollar Sales of Natural Beauty with Certified B Corp Certification Total US- Natural Channel and MULO powered b

Labeled Coral 
Reef Safe suncare 
products growing
+4pts faster than 

Not Labeled

+5 pts. 
accelerated 

growth of 
products that 
are Labeled 

Organic

~$30MM of 
growth across 

Certified B Corp 
Natural Beauty 

Products



M E N TA L I T Y S H I F T S

What to Watch For:

• Gen-A Ascension

• Technological Treats

• Escapism for Everyone

Source: SPINS Satori. Growth Brands in Skincare (includes Natural and Specialty Positioning). Growth of Natural Beauty Subcategories.
$ % Change of Natural Beauty Product Types. 52 weeks ending 1.28.2024. Total US- Natural Channel and MULO powered by IRI.

> 2 0 0 % growth of 
Natural Skin Care Tools 

& Accessories

Bubble and Byoma #2 
and #3 growth brands 

within Skincare*

Natural Deodorant:
+ 5 6 % and largest growth 
subcategory with sales

>$626MM in L52
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