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GUT FRIENDLY 
CRACKERS

First to market with prebiotic 
crackers that nurture your gut 

OUR SOLUTION



GREEN BANANA 
FLOUR

40% prebiotic fiber by weight

Sustainable and supports banana farmers

Tastes nothing like bananas

OUR SECRET SUPERFOOD



ABOUT F&S

Our mission is to make 
fun, delicious, feel-good 
snacks that improve 
wellbeing through gut 
health.

ALEX DUONG,

FOUNDER & CEO



LANDSCAPE

Fair & Square Annie’s Simple Mills

Gut Friendly / Prebiotic ❑ - -

Top 14 Allergen Free / School Safe ❑ - -

Organic ❑ ❑ -

Plant Based ❑ - -

Retail Price 5.99 4.99 5.99

COMPETITIVE

Innovating the cracker aisle with gut friendly prebiotic ingredients and inclusive formulations 



SAMPLING
GO-TO-MARKET

Driving trial among core customer segments in markets near our key retail accounts 

CORPORATE FOOD SERVICE SCHOOLS SAMPLE BOXES



STRATEGY
GROWTH

SOLD AT (500 DOORS)

2024 EXPANSION



Q2 2023 Q4 2023

ROADMAP
PRODUCT

2024

?



ALEXANDER DUONG     •    ALEX@ITSFAIRANDSQUARE.COM     •     818.378.0910

THANK YOU

INVEST WITH YOUR GUT!





Healthy Eating Begins in Childhood



Born 8 weeks prematurely. From day one he fought to survive. Bravely.



Kekoa in Hawaiian means… brave warrior.
18



The choices were unhealthy, unappetizing, and uninspired.
19



Fruits. Veggies. Herbs. All-natural, organic foods.
20



Fathers & Founders of 
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The Problem…

Source: https://www.cdc.gov/nccdphp/dnpao/state-local-programs/fundingopp/2023/hop.html  
22

93%
of children in the US DO NOT 

eat the Recommended Daily 

Allowance (RDA) of vegetables.

20%
of children in the US 

ARE OBESE.

A Challenge to Overcome is…

Developing adventurous eaters who 

love healthy food! 

https://www.cdc.gov/nccdphp/dnpao/state-local-programs/fundingopp/2023/hop.html


The Solution

Palate-expanding, globally-inspired, herbs & spices

Wider variety of nutrient-dense vegetables

Infused with healthy oils for brain development 

“Good bacteria” promoting better gut health

23



The Solution

100% Daily Recommendation of Veggies

Each of these pouch purees =  100% RDA for children aged 6mos to 2yrs.
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And so far in ‘24 we’ve been…

… the fastest growing brand in the category.

▪ 4 weeks ending 2/24, +154% ($4k, sales)

▪ 4 weeks ending 2/17, +224% ($4k, sales)

▪ 4 weeks ending 2/10, +370% ($3k, sales)

▪ 4 weeks ending 2/3, +400% ($2k, sales)
*Verses the prior 4-week period

Revolutionizing the Category

Beets Fennel & Kale

Sugars 5g

Plant-Based Protein 3g

Shelf-Stable

Excellent Source of 

Vitamins/Minerals

Veggie-Rich

Health-Training & 

Palate-Expanding

https://www.accessdata.fda.gov/scripts/cdrh/cfdocs/cfcfr/cfrsearch.cfm?fr=101.54 

25

https://www.accessdata.fda.gov/scripts/cdrh/cfdocs/cfcfr/cfrsearch.cfm?fr=101.54


Our Customers

We promote and celebrate 
INCLUSIVE PARENTING

59.7% 

Women

40.3% 

Men

26



The Market Opportunity

27

$3.1B
Organic Baby Food

Segment

The North American ORGANIC Baby Food 

Segment 2024 to 2032:

CAGR: 9%

Segment forecasted to reach 

$6.8B by 2032.



Through 2026…

2022 LAUNCHED 2023 2024 Targets

#Doors Launch DTC

Retail Launch

800+ Stores 2,500+ Stores

2025-2026 Targets
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Revenue Forecast
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2022 2023 2024 2025 2026
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The Ask: $1,000,000

Sales Distribution Growth, 
25%

Marketing, 25%

Trade Promotions, 
20%

QA/RD, 10%

Inventory, 10%

Operations, 10%

Capital Raise

Funds 12 months of 

Continued Growth

30



Leadership, Direction & Vision

David Fullner

Co-Founder, CEO

Sharon Fullner

Director Operations

Danny Auld

Co-Founder, President

• Product innovation, strategic 

priorities, advertising

• Sales strategy, finance, growth • Procurement, business 

operations

31

• Over 60 years of combined experience



Advisors & Consultants

Sales & Ops Creative & Media Finance & Legal

Eric SchnellKara RubinVeronica ParkMike Lieberman Cynthia TiceSteve Kessler

Brad Hamburger Orion KellyMark DoskowVincent BiscayeMike Arresta

32



Community Partnerships Est. 2022 and 2023

Contributed ~$130K in proceeds, product & time.

33

#TaskforceLahaina

https://www.linkedin.com/feed/hashtag/?keywords=taskforcelahaina&highlightedUpdateUrns=urn%3Ali%3Aactivity%3A7112111417436037121


Healthy eating begins in childhood

Founders. Fathers.

David Fullner & Danny Auld

david.fullner@kekoafoods.com & daniel.auld@kekoafoods.com

www.kekoafoods.com  

917-553-5666

mailto:david.fullner@kekoafoods.com
mailto:daniel.auld@kekoafoods.com
http://www.kekoafoods.com/




Alison Elliott | Founder & CEO



Founding Story
2017-2020 

Organic Farm Education Director

2020 - Present

Recipe & Product Developer



Market Potential

(1) https://finance.yahoo.com/news/global-parmesan-cheese-market-analysis-220000835.html (2) Allied Market Research (AMR) (3) https://www.prnewswire.com/news-releases/global-parmesan-cheese-market-report-2022-market-to-reach-18-4-billion-by-2026---parmesan-cheese-outside-italy-production-process-recent-market-activity-world-brands-301644817.html

U.S. Dairy-Based 

Parm Market Size

$4B

(1)

Global Powdered Dairy 

Parm Market Share
(2)

Global Dairy-Based 

Parm Market Size

$16B

(3)

Powdered

Parm



Target Audience

Picky Eater

99.9% Kids

Flexitarian

47% U.S.

Vegan/ 

Vegetarian

~10% U.S.
Lactose 

Intolerant

44% U.S.

(1) https://plantbasedfoods.org/certified (2) 

https://allianceforscience.org/blog/2022/03/1-in-10-americans-say-they-dont-

eat-meat-a-growing-share-of-the-population/ (3)  

(1

)

(3)

(2)



Shaking Things Up!

Ingredients: *cashews, fortified 

nutritional yeast, salt, *onion 

powder, *garlic powder, *turmeric, 

*black pepper.

 

*Organic Ingredients

Contains Tree Nuts (Cashew)

SRP:

$11.99

Ingredients: *cashews, fortified 

nutritional yeast, salt, *onion powder, 

*garlic powder, *oregano, *basil, *red 

pepper flakes, *black pepper.

 

*Organic Ingredients

Contains Tree Nuts (Cashew)

SRP:

$11.99

3.5

Ounces

3.5

Ounces

Golden Chedda Italian Herb



We’re the Sustainable Option

• Shelf stable product line, mitigating greenhouse gas footprint 

from refrigerants (hydrofluorocarbons)

• Fairtrade organic cashews that are carbon negative when 

harvested~ Inherently Sustainable & Shelf Stable Cashew Parm~
(1) https://www.csemag.com/articles/exploring-sustainable-grocery-refrigeration-systems/ 

(1)



Q4 2023 Q1 2024 Q2 2024 Q3 2024 Q1 2025

Amazon Launch, 77 

Reviews, 4.5 Stars, 

Amazon’s Choice

63 Big Y Stores, Local 

Distributor, 15 Specialty 

Stores

New Co-Branded 

Product, National Meal 

Kit Launch

UNFI UpNext, Roche 

Bros, The Giant 

Company

Enter Natural Channel & 

Exclusive Flavor Launch

Sales Channels

NEW

Spicy Buffalo

National

Meal Kits



Growth Projections

GM 50%

SRP $11.99

GM 50%

SRP $10.99

GM 55%

SRP $9.99



Earned Press

ARTICLES PODCASTS
PARTICIPATED PROGRAMS

SUSTAINABILITY CHANGEMAKERS

NOMINEE



KAREN GRINTHAL ANDREW LAWRENCE CAROLE

SIOUFI

SARAH

NATHANPast EVP Ad Sales at

Warner Bros Discovery

CPG Investor: Golden Seeds

Trade Promotion

& Business Analytst

Oatly

Past COO Branchfood

Bloom CPG Consultant,  

Founder & CEO 

Nooish Foods

Advisory Board



Alison Elliott

Founder & CEO

We’re shaking things up!































THEO, 
AGE 5



49% of kids do not eat 

a daily vegetable.

in a week...



Information Classification: General

THEO, AGE 22



Information Classification: General



AARON
BRODKEY

CO-
FOUNDER THEO MOURAD

CO-FOUNDER



Information Classification: General
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BEET
JERKY

BEET
JERKY

BEET
JERKY





Information Classification: General

Launched / Launching soon!

Retail

2X
sales per store selling

versus category average

Beet jerky beating category

average by 2x!



Tll 9"':!

SWEET
POTATO
JERKY



Information Classification: General

Retail

Launching May!

Sweet Potato jerky

launching in may!

Coming Soon!



Information Classification: General

25%

margins started at

25% in 2023

2023 2024



Information Classification: General

25%

45%

margins have increased 20% since launch!

2023 2024



Information Classification: General

40,000

2023 2024

U
n
it
s
(
b
a
g
s
)

Annual capacity started at

40K Units in 2023



Information Classification: General

40,000

800,000

2023 2024

U
n
it
s
(
b
a
g
s
)

production capacity has

increased 20x!



ANdThe newest way to eat your veggies...

coming fa l l 2024



Theo Mourad

theo@theosplantbased.com

Hot Products

ACCLevel 3

Booth

8402

Booth

8402

mailto:theo@theosplantbased.com






CHUZA means to achieve something 
great 
(literally, to hit a homerun).

CHUZA introduces innovative and 
authentic products to elevate the 
snacking category.

Inspired by our culture, we're on a 
mission to share the flavors of Mexico 
with the world.

ABOUT US



Born in Monterrey, Mexico, my first taste of spice was 
as a kid, sharing tostadas con chile from a food cart 
with friends after a fútbol game. Since then, spicy food 
has become an essential part of my daily life.

After moving to the US, I craved my hometown snacks 
and
created CHUZA to share our culture of happiness, 
family, & fiesta!

It has inspired us to pursue our dream of bringing 
Mexico’s flavors into your home and sharing our 
flavors, culture, and flair with the world.

INSPIRATION

–
DANN

Y



spicy 
mango

spicy 
strawberry

spicy 
cranberry

spicy 
pineapple

Spicy 
apricot

Spicy 
nopal

Shelf life: 12 
months

3 and 4.5 
ounces

3 and 4.5 
ounces

4.5 
ounces

4.5 
ounces

4.5 
ounces

3.5 
ounces

Premium authentic spicy snack, with 100% 
Mexican spices, with no artificial flavors 
or colors addedPRODUCT LINEUP



THE MEXICAN INFLUENCE 
IS REAL

+230 million or 70% of US consumers 
utilize 
Mexican ingredients at home

Spicy Flavors are growing 9.4% and 11.1% in
Chips Pretzels and Snacks and Jerky

Hispanics currently have  +$2 trillion in 
purchasing power. 5th largest economy (up 
from 8th in 2020)



EATING SPICY IS ON FIRE

• Source: Natural and MULO + Convenience Channels, L52 Weeks Ending 08/07/2021
• https://www.prnewswire.com/news-releases/global-health-and-wellness-foods-market-to-reach-1-trillion-by-2026-301506598.html
• https://www.kalsec.com/insights/crafting-taste/hot-spicy-food-beverage-trends

50% of consumers 
are open to trying any 

food/flavors

95% of consumers 
enjoy spicy foods 
at mild or above

+60% of consumers
 are eating spicier foods 

than a year ago



CONSUMERS ARE CHOOSING 
CHUZA!



ORGANIC INFLUENCER LOVE 



RECENT ACCOLADES 

ACCOLADES



DISTRIBUTORS

RETAILERS

STORE COUNT



MUCHAS GRACIAS!!!

#chooseCHUZA
@CHUZAsnacks

AUTHENTIC + PREMIUM + SPICY 
SNACK





Consciously crafted, plant powered products inspired by nature’s 
tree of life





Hi there.  I’m stephanie

Founder
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MORINGA OLEIFERA
THE TREE OF LIFE



Antioxidant powerhouse
44x pomegranates, 22x cranberries, 20x 

blueberries, 13x elderberries, 9x dark 
chocolate, and 2x acai

(gram for gram)

Vitamin & mineral monster
25x iron of spinach, 7x Vitamin C of 
oranges, 4x Vitamin A of carrots, 4x 

calcium of milk, 3x potassium of bananas
 (gram for gram)

A Complete plant protein
Amino acids are the building blocks of proteins and 

neurotransmitters like serotonin and dopamine.  
Moringa contains all 9 essentials, making it a 

complete plant protein.                                            
(essential amino acids are ones your body cannot synthesize, 

and these MUST be obtained from the food and beverages we 
consume)

Regulate blood sugar, immunity boosting, caffeine-free energy and adaptogenic
Digestive health is important to our overall immunity and stress is a leading cause of 

cellular damage.  Free radical fighting and anti-inflammatory agents found in moringa can 
help us adapt and manage the stresses of everyday life.

Not just a superfood.  
A literal miracle tree

drought tolerant,          fast growing,                 
Viable from tip to tip. Supports 

regenerative agricultural practices and 
can help ‘future proof’ our ability to 

nourish an ever-growing global 
population on dwindling resources.



THE $4 TRILLION PROBLEM

50%
US adult population with 

pre/diabetes

300%
Increase in quarterly 

prescriptions for GLP-1 drugs 

from 2020, hitting 9M in the last 

3 months of 2022

Chronic health disease is the leading cause of death in the us

20%
US GDP is spent on chronic 

disease. That’s almost $4 

TRILLION 

https://www.healthline.com/health-news/more-than-half-of-us-adults-have-diabetes-or-prediabetes-090915 

https://www.fiercehealthcare.com/hospitals-health-systems/fitch-rain 

https://www.cnbc.com/2023/09/27/ozempic-wegovy-drug-prescriptions-hit-9-million.html

20X
Droughts more likely to occur due to 

climate change

60%
Increase in food production to feed 

the world in 2050 (from 2012)

https://www.pbs.org/newshour/science/climate-change-made-global-summer-droughts-20-times-more-likely 

https://www.un.org/en/chronicle/article/feeding-world-sustainably 

https://www.healthline.com/health-news/more-than-half-of-us-adults-have-diabetes-or-prediabetes-090915
https://www.fiercehealthcare.com/hospitals-health-systems/fitch-rain
https://www.pbs.org/newshour/science/climate-change-made-global-summer-droughts-20-times-more-likely
https://www.un.org/en/chronicle/article/feeding-world-sustainably


introducing

CONSCIOUSLY CRAFTED 
• Made with nutrient dense moringa

• Contains bioactive compounds, anti-inflammatory agents & antioxidants

• Can help regulate blood sugar

• Naturally adaptogenic & nootropic

• Complete plant protein 

• Naturally occurring electrolytes (potassium)

• Supports regenerative agricultural practices

• Combined with the benefits of apple cider vinegar & organic agave inulin

• Fully fermented means no residual sugar (like kombucha)

• Pre & Probiotics

• Fiber

• NO sugar alternatives, sugar alcohols, synthetic ingredients or natural flavors.

HOLISTIC HYDRATION

15 CALORIES
0g ADDED sugar 
11% RDV FIBER

2% RDV POTASSIUM 
& VITAMIN c

SRP:  $3.99
Additional flavors in development!



Perfectly positioned
MASSIVE, RAPIDLY GROWING GLOBAL CATEGORIES

FUNCTIONAL 
BEVERAGES

$120B $47.8B $32B

$198B
BY 2026

$198.1B

DIGESTIVE 
HEALTH

$90B
BY 2030

SPARKLING 
WATER

$94B
BY 2030

$89.9B

$93.8BCAGR 10.49%
CAGR 8.2% CAGR 12.6%

https://foodinstitute.com/focus/functional-beverage-market-percolating/ https://www.grandviewresearch.com/press-release/global-digestive-health-products-market https://www.thebrainyinsights.com/report/sparkling-water-market-13127 

https://foodinstitute.com/focus/functional-beverage-market-percolating/
https://www.grandviewresearch.com/press-release/global-digestive-health-products-market
https://www.thebrainyinsights.com/report/sparkling-water-market-13127


love

2023 EXPO EAST NEXTY 
FINALIST

“best new beverage”

https://assembledbrands.com/blog/founder-series-stephanie-mcgregor-ringa-holistic-hydration 

Founder series 
highlight

Claire the nutritionist
125k followers

lifeofpipess
25k followers

https://www.newhope.com/nexty-awards/nexty-awards-finalists-2023-natural-products-expo-east 

LOCAL TV 
FEATURE ON DRY 

JANUARY 
OPTIONS

https://www.fox13seattle.com/video/1390853 

https://assembledbrands.com/blog/founder-series-stephanie-mcgregor-ringa-holistic-hydration
https://www.dropbox.com/scl/fi/rh9835w35m0hfbxj59s8h/Life.MOV?rlkey=ehaasp8h36gsjf08qe1ua0mb7&dl=0
https://www.newhope.com/nexty-awards/nexty-awards-finalists-2023-natural-products-expo-east
https://www.fox13seattle.com/video/1390853


More ringa, please!
REDEFINING OPTIONS ACROSS CATEGORIES

CONFECTION SNACKS

$37b

https://www.skyquestt.com/report/us-confectionery-market

$114B

https://www.statista.com/outlook/cmo/food/confectionery-snacks/snack-food/united-states

4.8% CAGR 3.84% CAGR
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manufacturers
WE ARE

A multichannel 
approach

Lower risk and faster path to 
profitability

Maspanadas
Food Service

Maspanadas
Retail

Private
Label



IT IS ALL ABOUT

MAS
Convenience

Taste

Nutrition

Versatility



THE FREEZER IS HOT 

Frozen foods: 
66 billion 

Frozen appetizers: 
9 billion
22% growth in 2023

Largest growth in 

“ethnic” 
products



250% YOY
growth of

 $-

 $1,000,000

 $2,000,000

 $3,000,000

 $4,000,000

 $5,000,000

 $6,000,000

 $7,000,000

2018 2019 2020 2021 2022 2023

2018-2023

Private Label

Branded Retail

Food Service



FAST MOVING ITEM
Maspanadas

WFM
Average 3.2 UPSPW vs 
category average 1 
UPSPW

Maspanadas

Stop and Shop
Average 1.1 UPSPW vs 
category average 0.5 
UPSPW



 $-

 $5,000,000

 $10,000,000

 $15,000,000

 $20,000,000

 $25,000,000

 $30,000,000

 $35,000,000

 $40,000,000

2024 2025 2026 2027 2028

2024 - 2027Sustained 
Growth

Private Label

Food Service

Branded Retail



teamA strong
Margarita  
Womack
FOUNDER & CEO
PHD, MBA

Federico  Meade
COO
FORMER NESTLE

Barry  Octigan
HEAD OF SALES
30 YEARS in CPG 
STRATEGIES

80%
female

95%
immigrant

95%
minority



MAS FOR ALL 
LATIN 
GOODNESS 
FOUNDATION

Empowering vulnerable 
Hispanic women with 
BETTER NUTRITION, 
BETTER JOBS, BETTER 
LIVES, and BETTER 
COMMUNITIES.

Latin
Goodness

Foundation

Maspanadas
Food Service

Maspanadas
Retail

Private
Label



WE’RE READY FOR YOU, GET IN TOUCH…

Margarita  Womack
FOUNDER & CEO
PHD, MBA

margarita@maspanadas.com

609.240.5583

.com
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Elyse Eisenberg 

Founder & CEO

Classic Snacks.  Modern Values.



From here to eternity



OUR MISSION is to make the 

BEST TASTING, HEALTHY SNACKS 

in the BETTER FOR YOU category. 

Healthy, planet-friendly, sustainable delicious cookies are our first step.

Alice's Sweet Tooth Cookie Bites is a line of 

Gluten-Free, Plant-Based, Vegan, Dairy-Free, Grain-Free, Soy-Free, 

Kosher, non-GMO cookies.

 We are a  certified Women-owned small business with a goal to be a leader 

in this category within six years. 

Better for You Snacks - Scalable - Sustainable

the best tasting healthy cookie!



NielsenIQ: Snacking category growth outpaces global average FMCG growth.

72% of Americans snack at least once/day (IFIC, Apr 2023)

Demand for Clean-Label, Gluten-Free processed foods is the fastest growing segment

The U.S.  Cookie market is expected to be $12.5B in 2024.  It is expected to be $19B by 2030.

Healthy Snacks are the market trend.

Alice’s Sweet Tooth Cookie Bites aims to capture a leading share in the Natural B4Y Cookie category by 2030.

Vegan Snacks

$28B

Healthy Snacks

$60B

Cookies

$19B

Gluten-Free 

$4B

Alice’s Sweet Tooth

$15M

Source: Various Sources

we exist across multiple growth categories!  goal > $15M company by 2030! 



Flavors to come: Pumpkin Spice, Chocolate Mint, Cinnamon Stick

Chocolate Chip Double Chocolate Lemon Almond 

three delicious flavors now!  three more on the way!



• Integrated AMZ / FB / Google ads 

• Social media

• Influencers

• Ecommerce 

• Retail grocery 

• Entertaining ads, informational content

• Fun, Young, Lighthearted, a Little Cheeky

• Live Consciously & Guilt-Free

WHERE YOU’LL FIND US

media surround!  we are fun!



• Alice’s Sweet Tooth

DIRECT 
E-commerce B2B-

B2Cns

Local / Regional / National 

• Scalability Supports National Distributor Growth

• Multiple channels create greater opportunities

Specialty 

Convenience

Broadline

Wholesale 

Supermarkets 
Hypermarkets

TARGETING - FUTURE PARTNERS

we will be widely distributed!



Expanding Regional Distribution 

New Retailers

2025 - Expanding to National Distribution, 

additional channels, New skus.

2019 2020-2021 2022-2023 2024 +

MILESTONES MILESTONES MILESTONES MILESTONES
Alice’s Sweet Tooth Established.

First Customers - 

Expanded distribution network. 

New regional markets.
Introduced new line - Cookie Bites 

First Expo West

New Distributors & Retailers

milestones accomplished!

MORTON WILLIAMS 



Attorney: DeWitt Ross Stevens SC

Banker:  BOA, Small Business

Accounting:  Summit Business Management

Branding:  Riser Design

East Coast/National broker: Atlantic Sales & Marketing

West Coast/National broker: Good Now Foods

Logistics: Gray Shipping Solutions

Jamie Valenti-Jordan, Catapult, Senior Advisor

Scott Corsi, Catapult, Marketing & Strategy

Brad Rostowfske, Food Finance Institute, UW-Madison
Elyse 

Eisenberg

Founder & CEO

OUR TEAM!

https://catapultserv.com
https://foodfinanceinstitute.org
https://dewittllp.com
https://www.bankofamerica.com/smallbusiness/
https://www.atlanticsalesgroup.com
https://goodnowfoods.com
https://www.grayshippingsolutions.com
https://riser.design
https://dewittllp.com
https://www.bankofamerica.com/smallbusiness/
http://summitbusinessmgmt.com
https://riser.design
https://www.atlanticsalesgroup.com
https://goodnowfoods.com
https://www.grayshippingsolutions.com
https://www.linkedin.com/in/fvmh97c/
https://www.linkedin.com/in/scott-corsi/
https://www.linkedin.com/in/bradrostowfske/
http://www.linkedin.com/in/elyseeisenberg
http://www.linkedin.com/in/elyseeisenberg
http://www.linkedin.com/in/elyseeisenberg


Healthy Choice.  Great Taste.  Guilt-Free.

North Hall

Booth 1644





• Black-Owned                        
• Portland, Oregon                 

 

• Gluten-Free Cracker Company
• The only one in the nation!





SOLUTION

• Specialized Process
• Blend of Binders and Flour 
• Perfect Texture
• Crispy
• Crunchy
• Buttery
• Packed with Flavor 



Our Delicious Products 

TOP SELLER
Cheddar N’ Pepper

Sea SaltRosemary & Sea Salt Coming Soon 
The Cracker King 

Crowns 



• 2023 Market Size 7B 
• Compound Annual growth rate 9.8%
• 2032 Projected Value 14B

MARKET SIZE



BUSINESS MODEL

•COGS $1.35
• Retail $5.99
• Margins 59%
• Future Margins 65%



TRACTION 



CLEAN LABEL

INGREDIENTS

NUTS FREE

NON-GMO

Competitive  
Analysis

CORN FREE

SEED FREE

GLUTEN FREE



AWARDS



2024
Costco Canada 

Launch

Whole Foods Market 
Expansion

Cracker King Crown 

2025
Costco West Coast 

Launch

Whole Foods  
Nationwide 

Safeway/ Albertsons 
Regional Launch

2026
Cookie Line Launch

Cracker Pretzels

Costco  U.S. 
Nationwide Launch 



Meet our Cracker King 

JOVANI PRINCE, FOUNDER & CEO

Jovani has 20+ years of experience working as a Sales Director 

in the Advertising Industry. He’s worked for The Oregonian, 

San Francisco Weekly, and United Brands, to name a few. 

Jovani’s sales background and passion for creating healthy food 

alternatives are why The Cracker King is a successful business. 

His entrepreneurial spirit and love for food spawned the 

creation of The Cracker King. 

DIANA DUTHIE, OP'S MANAGER
Diana has a BA in Psychology from the University of Puget 

Sound. She has an extensive background within the food 

industry, coupled with over a decade of experience managing 

various food brands in the Portland area. 

 

Family



Investment Opportunity
Based on future orders we’re looking to 
raise $750k:

• Inventory

• Cashflow  

• Upcoming expansion and launches



 
THANK YOU
Peace, Love, and Crackers!

• Contact Information: 
• Jovani Prince 
• 503-207-8946
• Email: jovani@thecrackerking.com














































