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THE PATAGONIA PROVISIONS CASE STUDY: 
BUILDING A REVOLUTIONARY BRAND, AND SUPPORTING THE CLIMATE IN THE PROCESS
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Contributes to Climate Crisis

Destroys Ecosystems

Destroys Human Health

Creates Profits

Poor diet is the leading cause of mortality in the United 
States, causing more than half a million deaths per year.

Dariush Mozaffarian
Dean, Tufts School of Nutrition Science
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