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FROM INFLUENCER TO CULTURAL CATALYST: 
THE POWER OF CULTURE IN BUILDING A THRIVING FUTURE
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The Power of Culture in 
Building a Thriving Future
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#1: Protect What You Love
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Individual and household 
actions can produce 25–
30% of the total 
emissions reductions 
needed to avoid 
dangerous climate 
change (>1.5°C rise)

#2: Make 
Changes 
That 
Matter
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#3: Add Up To 
Something Bigger
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Imagine a Future We Can All Thrive In
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Make It Normal
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IPCC, 2022

“
Social influencers

Social Influencers and 

thought leaders can 

increase the adoption of 

low carbon technologies, 

behaviours and lifestyles”

IPCC, 2022

“
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83% of consumers think TikTok & 
Instagram are good places to get 

advice about how to live sustainably 

76% of Creators want to mention 
sustainability more
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Can we count 
you in?
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